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Overview 
See how marketing campaigns and programs influence sales cycle length so you can drive 
more programs that increase the velocity to close opportunities. 

Actionable Insights:  
● Verify which campaigns generate the fastest sales cycles.  
● Test and confirm what campaigns you expect to generate quicker sales cycles.  

Steps to Create Report 

1. Create Report 
 
Click on the “Reports” tab and then click “New Report” 
 

 
 

2. Create Marketing Touch report 
 

Select Marketing Touch report and then click “Create Report” 
 
Please note that in order to create a custom attribution report with LeanData, you must 
first create it through the included “Marketing Touch Report”.  

 

2 
 



 

 

 
 

 

 
 
 

3. Create Marketing Influenced Sales Cycles formula 
 

Change the report type to Summary.  
 

 
 

Next, click on “​Add Formula​” on the left-hand side under “​Fields​”.  
 

Insert the following inputs into the below fields: 
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● Column Name: ​Sales Cycles 
● Format​: Percent, 2 Decimals, All Summary Levels 
● Formula​: 

LeanData__Marketing_Touch__c.LeanData__MT_Attribution_Amount__c:SUM/L
eanData__Marketing_Touch__c.LeanData__Cost_Per_Touch__c:SUM 

 
Click “OK” to insert the formula into the report 

 

 
 

4. Insert Campaign Fields 
 
After inserting the formula, add the following two Campaign fields to the summary table: 
 

● Campaign Type 
● Campaign Name (Add to Campaign Type to create grouping) 
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5. Run Report 
 

Run the report and explore your Attribution. See if you can identify what marketing 
campaigns had the most impact on different sales cycles.  
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