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Overview 
Understand the bottom line take away from your marketing efforts so you can spend smarter. 
Measure Return on Investment (ROI) on individual campaigns or marketing channels and 
analyze data by account segments, product lines, and other relevant data points. 

Actionable Insights:  
● Verify whether high-cost campaigns are generating the expected ROI.  
● Determine what cohorts of your business (i.e. Enterprise vs. Mid-Market) have a higher 

ROI from particular campaigns or channels.  
 

Steps to Create Report 
1. Create Report 

 
Click on the “Reports” tab and then click “New Report” 
 

 
 

2. Create Marketing Touch report 
 

Select Marketing Touch report and then click “Create Report” 
 
Please note that in order to create a custom attribution report with LeanData, you must 
first create it through the included “Marketing Touch Report”.  
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3. Create Campaign ROI formula  
 

Change the report type to Summary.  
 

 
 

Next, click on “Add Formula” on the left-hand side under “Fields”.  
 

Insert the following inputs into the below fields: 
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● Column Name: ROI 
● Format: Percent, 2 Decimals, All Summary Levels 
● Formula: 

LeanData__Marketing_Touch__c.LeanData__MT_Attribution_Amount__c:SUM/L
eanData__Marketing_Touch__c.LeanData__Cost_Per_Touch__c:SUM 

 
Click “OK” to insert the formula into the report 

 

 
 

4. Insert Campaign Fields 
After inserting the formula, add the following two Campaign fields to the summary table: 
 

● Campaign Type 
● Campaign Name (Add to Campaign Type to create grouping) 
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5. Run Report 
 

Run the report and explore your Attribution. See if you can identify which campaigns 
generated the most campaign ROI against bookings.  
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